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! See Lee Rainie and Jacob Poushter,
“Emerging nations catching up to U.S. on
technology adoption, especially mobile and
social media use,” FactTank, Pew Research
Center, February 13, 2014, at http://www.
pewresearch.org/fact-tank/2014,/02/13/
emerging-nations-catching-up-to-u-s-on-
technology-adoption-especially-mobile-and-
social-media-use.

2 http://techcrunch.com/2014/11/10/
alibaba-makes-strong-start-to-singles-day-
shopping-bonanza-with-2b-of-goods-sold-
in-first-hour/

3http://blogs.worldbank.org/
futuredevelopment/making-middle-class-
africa

4See Ben Sisario, “U.S. Music Sales Drop 5%,
As Habits Shift Online,” The New York Times,
September 25, 2014. For the number of LPs
sold in 2009 and 2014, see Trevor Anderson,
“Albums Suffer as CD Sales Decline,” The
Wall Street Journal, July 15, 2014, at http://
blogs.wsj.com/numbers/albums-suffer-as-
cd-sales-decline-1569.

SMatt Hyde interview with PwC.
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5For the quotes regarding Bass Pro Shops, see
“The Story: Step Inside the Great Outdoors!”
at its Website at http://www.basspro.com/
webapp/wcs/stores/servlet/CFPageC?s
toreld=10151&catalogld=10051&lang
Id=-1&appID=659. Regarding Nike, see
“A History of Nike Retail” at its Website at
http://www.nike.com/us/en_us/sl/store-
locator.

7The quote is from Bill Moggridge, cited in
Lauren Collins, “House Perfect,” The New
Yorker, October 3, 2011.

8 All quotes from Mark McMenemy from
interview with PwC, December 15, 2014

9 See Lee Rainie and Jacob Poushter,
“Emerging nations catching up to U.S. on
technology adoption, especially mobile and
social media use,” FactTank, Pew Research
Center, February 13, 2014, at http://www.
pewresearch.org/fact-tank/2014,/02/13/
emerging-nations-catching-up-to-u-s-on-
technology-adoption-especially-mobile-and-
social-media-use.

10 Sydney Ember, “For Merchants, Bitcoin

Shows More Pop Than Potential,” August
14, 2014, DealBook, The New York Times.

1See Richard Fry, D’Vera Cohn, Gretchen
Livingston, and Paul Taylor, The Rising Age
Gap in Economic Well-Being: The Old Prosper
Relative to the Young, “Overview,” Pew
Research Center, Social and Demographic
Trends, November 7, 2011, pp. 1-2.

2The quote is from Columbia historian
Victoria de Grazia; see her Irresistible
Empire: America’s Advance Through
Twentieth-Century Europe, The Belknap
Press of Harvard University Press, 2005, p.
10.
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